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In this 10th edition, Belch/Belch introduces students to the fast-changing field of advertising and promotion.
While advertising is its primary focus, it is more than just an introductory advertising text because there is
more to most organisations' promotional programs than just advertising. The changes happening in the world
of advertising are leading marketers and their agencies to approach advertising and promotion from an
integrated marketing communications (IMC) perspective, which calls for a &#8220big picture” approach to
planning marketing and promotion programs and coordinating the various communication functions.

To understand the role of advertising and promotion in today&#39s business world, one must recognise how
a firm can use all the promotional tools to communicate with its customers. This 10th edition, with its
integrated marketing communications perspective (the theme of the text), catapults the reader into the
business practices of the 21st century.
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From reader reviews:

Annie Boyd:

The book Advertising and Promotion: An Integrated Marketing Communications Perspective can give more
knowledge and also the precise product information about everything you want. Exactly why must we leave
the best thing like a book Advertising and Promotion: An Integrated Marketing Communications
Perspective? Wide variety you have a different opinion about book. But one aim which book can give many
info for us. It is absolutely appropriate. Right now, try to closer along with your book. Knowledge or details
that you take for that, you may give for each other; you could share all of these. Book Advertising and
Promotion: An Integrated Marketing Communications Perspective has simple shape however you know: it
has great and big function for you. You can seem the enormous world by open up and read a book. So it is
very wonderful.

Trisha Sherman:

People live in this new day time of lifestyle always aim to and must have the extra time or they will get great
deal of stress from both daily life and work. So , when we ask do people have extra time, we will say
absolutely yes. People is human not really a robot. Then we request again, what kind of activity do you have
when the spare time coming to you actually of course your answer can unlimited right. Then do you try this
one, reading textbooks. It can be your alternative in spending your spare time, typically the book you have
read will be Advertising and Promotion: An Integrated Marketing Communications Perspective.

Helen Chandler:

Many people spending their time frame by playing outside along with friends, fun activity having family or
just watching TV the whole day. You can have new activity to invest your whole day by looking at a book.
Ugh, do you consider reading a book really can hard because you have to accept the book everywhere? It
alright you can have the e-book, getting everywhere you want in your Mobile phone. Like Advertising and
Promotion: An Integrated Marketing Communications Perspective which is getting the e-book version. So ,
why not try out this book? Let's view.

Jennifer Knott:

Is it you actually who having spare time after that spend it whole day by watching television programs or just
laying on the bed? Do you need something new? This Advertising and Promotion: An Integrated Marketing
Communications Perspective can be the reply, oh how comes? A book you know. You are so out of date,
spending your extra time by reading in this fresh era is common not a geek activity. So what these ebooks
have than the others?
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